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IS WOOD GOOD (ENOUGH)?

FOREST RAW MATERIALS FROM A CUSTOMER PERSPECTIVE



-

1 OUR VISION
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OUR BUSINESS IDEA

& OFFER A WIDE RANGE OF WELL-DESIGNED, FUNCTIONAL [
f HOME FURNISHING PRODUCTS AT PRICES SO LOW, AS MANY gt
§  PEOPLE AS POSSIBLE WILL BE ABLE TO AFFORD THEM.
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IKEA® stores worldwide

2012 2013 2014

338 345 361







. New Stores

E-Commerce

Comp. Growth
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DEMOCRATIC DESIGN

Built in
-+

Functions




PRODUCT SUSTAINABILITY AREAS

(Examples)

. More sustainable material sources

. More sustainable materials

. Design for circularity
. Design for healthier living

. Design for sustainable transportations

Sustainable production techniques

. Sustainable supply chain
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Sustainability is...

More from less
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Sustainability is...

recycling
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Suiability s...

Built in (More Sustalnable Sources)
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Forest Positive

We want to source All wood and paper

from Mores Sustainable Sources (MSS) _v ..of ferest: A
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MOST THINGS STILL
REMAIN TO BE DONE.

GLORIOUS FUTURE!



